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4+1 BA in Communication/MA in Strategic Communication 

Program Policy Statement 

 

I.  Description 

 

This accelerated degree program provides students with the opportunity to complete a 

bachelor’s degree in Communication and a master’s degree in Strategic Communication in 

less time and at less cost than completing both programs individually. With a combined 

degree, students will have a unique opportunity to develop the specialized and in-depth 

knowledge to compete and succeed in today’s Strategic Communication job market. More 

and more often employers are stating that a master’s degree is either “required” or 

“preferred” and this proposed 4+1 BA/MA will allow students to enter this professional field 

ready to meet their specific career goals. 

 

The mission of the Department of Communication’s 4+1 BA/MA is to capitalize on the 

strong foundation provided by the undergraduate education each student receives, while 

providing training to practitioners and students in the fields of strategic communication, 

public relations, digital media, and social media. These areas of study are driven by the 

strengths of the curriculum offered by the Department of Communication, the instructional 

strengths of the department’s faculty, and the market demands for post-baccalaureate degrees 

for individuals working in these fields. This program provides high quality instruction 

through a core graduate curriculum via an online platform, hence allowing students to build 

an individualized program of study of their own. The program also includes a capstone 

course that will allow students to demonstrate what they’ve learned through a practical, 

hands-on project/experience.  

 

While completing the BA in Communication degree, students will take six (6) credits of 

graduate-level courses in lieu of regularly required undergraduate courses in the major. The 

six credits will be counted toward both the BA and the MA degrees. 

 

Benefits of pursuing an accelerated 4+1 BA Communication/MA Strategic Communication 

degree include: 

 

• Completing both degrees in less time 

• Graduate credits taken in undergraduate senior year (up to six credits) may apply 

toward both the bachelor’s and master’s degrees 

• Completing a full-time master’s degree without interrupting your professional career 

• Having an advantage in the job market upon graduation 

• Opportunities to engage in advanced studies than what can be attained at the 

undergraduate level 
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Outcomes for the MA in Strategic Communication include the expectations that students will 

be able to develop a deeper understanding of strategic communication and acquire the skill 

set to apply what they learn to a professional world. Students will demonstrate proficiency 

with course content through successful completion of coursework, including the successful 

completion of a capstone course. The capstone course will require students to identify a 

research-based or applied strategic communication project. For example, students may design 

a communication campaign or social media research project, analyze secondary data, or 

design and engage in an outreach or organizational communication project that incorporates 

principles and knowledge gained from coursework. The capstone will also require students to 

deliver recommendations for the future based upon what they have learned from coursework 

in the program.  

 

II.  Rationale and Demand 

 

A. Institutional Demand 

 

1. Compatibility with the University of Delaware Mission 

 

This 4+1 BA Communication/MA Strategic Communication program is a critical 

component supporting the academic priorities of the University of Delaware. 

Consistent with major initiatives of both the College of Arts and Sciences and the 

University of Delaware, this MA program will help to achieve the recommendations 

put forth by the strategic principles of the University of Delaware President and 

administrators. The implementation of this 4+1 degree would contribute to the 

University of Delaware’s goal of increasing the size of the graduate student 

population. The students added to the UD graduate student population would assist in 

the Delaware First’s initiative to increase graduate enrollment overall to 7,000 

students. In addition it will add another new and diverse educational opportunity, 

delivered in a unique medium, not offered before at the University of Delaware while 

preparing them for a wide range of careers in the professional world of 

communication. This program will bring a diverse population of students, from 

various backgrounds, while supporting professionals as they strive to increase their 

skill sets in the field of strategic communication. The goal of the Department of 

Communication is to be a contributor to the excellence of the University of Delaware’s 

graduate programs, while also working toward the university’s strategic goals by: 

increasing student diversity and building toward an environment of inclusive 

excellence, engaging students in challenges that would go beyond traditional academic 

ideas about communication, and continuing to have an impact on the discourse and the 

knowledge about communication in the professional world.  
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2. Description of the Planning Process 

 

The proposal planning process began for the Department of Communication soon after 

internal discussions about how best to further utilize our department’s instructional 

strengths within the area of public relations. It is believed that the institution of a 4+1 

BA/MA degree could capitalize on our undergraduate strengths in public relations and 

combine that with the recently implemented Master of Arts degree in Strategic 

Communication (made possible in part due to a partnership with Wiley Education 

Services) without using any additional resources or requiring the creation of any new 

courses. The current Chair of the Department of Communication, Kami Silk, and the 

department’s current Director of Graduate Studies, James Angelini, began to put 

together the plan to implement this exciting new 4+1 degree.  

 

This proposal was then brought to the Department of Communication’s Undergraduate 

and Graduate Committees for review in October 16, 2019. The Graduate Committee 

consists of the Department Chair, the Director of Graduate Studies, and three 

additional faculty members: Paul Brewer, Professor and Research Director of the 

Center for Political Communication, Jennifer Lambe, Associate Professor, and 

Dannagal Young, Associate Professor. The Undergraduate Committee consists of the 

Department Chair, Scott Caplan, Associate Professor and the Director of 

Undergraduate Studies, Juliet Dee, Associate Professor, Lindsay Hoffman, Associate 

Professor and Associate Director of the Center for Political Communication, and 

Steven Mortenson, Associate Professor. The members of both committees raised 

questions, concerns, and further ideas which led to revisions to the initial proposal of 

the draft. The members of this committee also raised questions and concerns which 

lead to further revisions to the proposal draft. Both committees voted unanimously in 

support of this proposal. 

 

The proposal draft was then brought to the entire faculty of the Department of 

Communication. Further discussion was held about the proposal and all members of 

the faculty were informed of revisions to the proposal based on faculty and 

administrative input. This planning process culminated with an endorsement of the 

program by the Department of Communication faculty in a vote on October 30, 2019. 

A unanimous vote of approval was given by the members of the department faculty. 

 

3. Impact on Other University Programs 

 

This is a self-contained program with all courses emanating from the Department of 

Communication. We see no impact on other academic units at the university. 
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4. Utilizing Existing Resources 

 

The BA in Communication and the MA in Strategic Communication will utilize 

existing resources at the university and within the Department of Communication. No 

new courses will be created and no additional sections of courses will be necessary to 

offer. The infrastructure for both of these degrees already exists and this degree is seen 

as an opportunity to combine them.  

 

B. Student Demand 

 

With the existing strength of our public relations instruction at the undergraduate level, 

undergraduate students who focus their bachelor’s degree within this content area will be 

able to seamlessly weave what they learn into the existing MA in Strategic 

Communication program. An added incentive that can positively impact the demand for 

this 4+1 program is that the entirety of the MA courses are provided in an online 

environment, in seven week sessions, allowing students upon completion of their 

bachelor’s degree to complete the master’s portion of the degree from anywhere 

geographically. 

 

While the 30-credit, single major master’s program is designed as an online program, 

students will have the ability to take any 600-level Strategic Communication or Public 

Relations courses offered on the ground on the Newark campus of the University of 

Delaware in order to fulfill the degree requirements. Students who wish to take these 

courses in person, however, must seek approval of the Department of Communication’s 

Director of Graduate Studies or 4+1 academic adviser. 

 

The curriculum is designed to meet the needs of currently employed members of the 

strategic communication and public relations fields who wish to improve their skill set 

and to make themselves more marketable in their chosen careers. The curriculum also 

givse those students looking to start their career in these fields, as well as social media, 

the education and skills necessary to get the jobs and careers they most desire. The online 

delivery format for the courses of the MA degree will allow individuals to complete their 

MA year for this 4+1 degree from any of the United States and potentially even from 

anywhere in the world.  
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C. Demand and Employment Factors 

 

Strategic communication and public relations are professional fields that are continually 

growing. The United States Bureau of Labor and Statistics project a growth of 9-10% in 

these fields through 2026 (2018a; 2018b). In addition, an online exploration of jobs 

showed more than 17,000 jobs in strategic communication, more than 38,000 positions in 

digital media, more than 46,000 positions in public relations, and more than 127,000 

positions in the fields of social media as managers and analysts (LinkedIn, 2018a; 2018b; 

2018c; 2018d). This data demonstrates that this industry has a clear, growing, long-term 

demand for individuals with the skill sets that a student who completes the MA in 

Strategic Communication can provide. 

References 

LinkedIn. (2018a). Online job search retrieved from 

https://www.linkedin.com/jobs/strategic-communications-jobs/.  

LinkedIn. (2018b). Online job search retrieved from 

https://www.linkedin.com/jobs/search/?keywords=digital%20media&location=U

nited%20States&locationId=us%3A0.  

LinkedIn. (2018c). Online job search retrieved from 

https://www.linkedin.com/jobs/search/?keywords=public%20relations&location=

United%20States&locationId=us%3A0.  

LinkedIn. (2018d). Online job search retrieved from 

https://www.linkedin.com/jobs/search/?keywords=social%20media&location=Un

ited%20States&locationId=us%3A0. 

United States Bureau of Labor and Statistics. (2018a). Public relations and fundraising 

managers. Retrieved from https://www.bls.gov/ooh/management/public-relations-

managers.htm. 

United States Bureau of Labor and Statistics. (2018b). Public relations specialists. 

Retrieved from https://www.bls.gov/ooh/media-and-communication/public-

relations-specialists.htm. 

 

D. Regional/State/National Factors 

 

1. List of Comparable Courses of Study 

 

In an examination of similar programs within close proximity to the University of 

Delaware, there are no programs within 50 miles that offer a master’s program or a 

4+1 bachelor’s/master’s program in Strategic Communication, Public Relations, or 

Digital Media delivered to students 100% online. Moving beyond that 50 mile radius 

there are programs that do provide online degrees in Communication. These programs 

are: 
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• Johns Hopkins University (Baltimore, MD) – MA Communication 

• American University (Washington, DC) – MA Strategic Communication 

• Georgetown University (Washington, DC) – MPS Public Relations & Corporate 

Communications 

• Southern New Hampshire University (Hookset, NH) – MA Communication 

• Northeastern University (Boston, MA) – MS Corporate & Organizational 

Communication 

 

In comparison to the five programs above, the proposed 4+1 BA in 

Communication/MA in Strategic Communication is unique based upon a student’s 

ability to focus their studies in the areas of Public Relations and Digital/Social Media, 

while also achieving their bachelor’s degree. No other program is providing students 

the opportunity to earn an MA degree with only one additional year of coursework. In 

addition the reputation of the University of Delaware within the field of 

Communication is strong. The University of Delaware’s current on-site MA in 

Communication is ranked #11 in the United States, (#17 overall in North America) 

which will broaden its appeal among prospective students for both the on-site and this 

proposed online MA program (Eduniversal Best Masters Ranking, 2019). 

 

References 

Eduniversal. (2018). Eduniversal best masters ranking – corporate communication in 

North America. Retrieved from http://www.best-masters.com/ranking-master-

corporate-communication-in-north-america.html  

 

2. Describe the Participation of any Non-Campus Person or Organization in the 

Development of this Proposal 

 

Wiley Education Services, a division of John Wiley & Sons academic publishing, is a 

business that markets online educational programs for various academic institutions 

across the country and provides support for the current MA in Strategic 

Communication program. Wiley provides services to assist with the academic needs 

such as technical support and instructional training for course management. 

 

Wiley provides technical support for all students, faculty and staff through their 

Personal Support Center, which is available 24 hours a day, seven days a week, every 

day of the year via e-mail or inbound telephone calls.  
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E. Other Strengths 

 

There are several special features that can be considered strengths of the newly proposed 

4+1 BA in Communication/MA in Strategic Communication program. First, it provides 

students the opportunity to increase their skill set and marketability, while also providing 

them the background to make them able to be competitive when searching for 

employment in these areas. Second, it allows students the opportunity to build a program 

that is individualized to their own desired goals. Third, it requires students to apply what 

they learn in a practical manner through the completion of a capstone course in order to 

complete the degree.  

 

Finally, the MA portion of the 4+1 program is delivered 100% online and its courses are 

delivered in a seven-week format. These factors increase the convenience of the program 

and its viability for those looking for a flexible educational experience in the professional 

field of their choice. 

 

III. Enrollment, Admissions, and Financial Aid 

 

A. Enrollment Limitations/Criteria 

 

Enrollments will not be limited. Any student who meets the criteria for admission will be 

considered for the program. 

 

B. Admission Requirements/Criteria 

 

Admission to the 4+1 BA in Communication/MA in Strategic Communication program is 

competitive. Those who meet standard minimum requirements are not guaranteed 

admission nor are those who fail to meet all of those requirements necessarily precluded 

from admission if they offer appropriate strengths and skills.  

 

Applicants will adhere to the University’s Office of Graduate and Professional Education 

procedures using the online admission process accessible at http://grad.udel.edu/apply/. 

 

Admission decisions will be made by the Graduate Committee of the Department of 

Communication. Students will be admitted to the program based on enrollment 

availability and their ability to meet the following minimum entrance requirements: 

 

• Only current University of Delaware students can apply to the 4+1 program.  

• A minimum undergraduate cumulative GPA at the time of applying of 3.0 and at 

the conclusion of their undergraduate degree when they start their +1 graduate 

year. 

• A Graduate Record Examination (GRE) score is required. This requirement can 

be waived if the applicant has an undergraduate GPA greater than 3.25 at the time 

of applying to the program. Applicants should contact the Department of 

Communication’s Director of Graduate Studies to determine if they qualify for a 

waiver. 
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• A written statement of goals and objectives (the personal statement) that clearly 

describes why the applicant wants to pursue this degree and how it could assist 

them now (or in the future) in achieving their professional or career goals. 

• Three letters of recommendation from professional sources and/or professors that 

can speak to the applicant’s ability as a student or to their academic and/or 

professional motivations and/or potential. All letters of recommendation will be 

submitted online per the Office of Graduate and Professional Education admission 

policy. See http://grad.udel.edu/apply/ for details. 

• A résumé or curriculum vitae (CV). 

• It is recommended that applicants to this program have professional internship 

experiences in the field of Public Relations or Strategic Communication. 

 

Applicants applying for admission to the Master’s in Strategic Communication program 

must do so by April 1st of their junior year and are provisionally admitted as seniors. 

Following provisional admission students must maintain a 3.0 GPA throughout their 

remaining undergraduate studies. Students who fail to demonstrate satisfactory academic 

progress may be restricted from progressing to the graduate phase of the program. Once 

students complete their baccalaureate degree, the provisional status is removed. 

 

Completed applications (application form, official transcript(s), GRE scores, letters of 

recommendation, résumé/CV, and statement of purpose will be compiled by the 

Department of Communication’s Director of Graduate Studies. This information will be 

disseminated for review to members of the department’s Graduate Committee.  

 

C. Transfer Policy 

 

Graduate credit earned at another institution is not transferrable to this 4+1 program. 

 

D. Retention Policy 

 

Students are expected to complete the MA program in Strategic Communication in one 

year beyond the date of their baccalaureate degree. However, if necessary they may take 

longer up to a five year maximum. Students must maintain an overall GPA of 3.0 to stay 

in good standing. 

 

E. Student Expenses and Financial Aid 

 

1. Extraordinary Expenses 

 

All courses for the MA degree will be delivered completely online and will be 

asynchronous. Students should be prepared with the following set of technology tools 

(not all courses will require all items): 

 

• Broadband internet connection 

• Mac or Windows personal computer with up-to-date antivirus software 

• Digital Video Camera or WebCam 
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• Internal or external microphone 

• Sound card with speakers 

• Scanner 

• Flash player 

• Microsoft PowerPoint 

• Microsoft Word 

• Microsoft Excel 

• Adobe Reader 

 

2. Sources of Financial Support 

 

Students in the 4+1 BA in Communication/MA in Strategic Communication program 

will not be supported by graduate teaching assistantships or other forms of internal or 

external funding awarded through the Department of Communication. When 

necessary, students who are planning on taking a minimum of six credit hours a 

semester (the minimum required to qualify and comply with federal guidelines for 

financial aid in this program) are strongly encouraged to complete a FAFSA (Free 

Application for Federal Student Aid) form. 

 

IV. Curriculum Specifics 

 

A. Degrees Awarded 

 

Bachelor of Arts (BA) and Master of Arts (MA) degrees 

 

B. Curriculum 

 

The Master of Arts in Strategic Communication requires 30 credits, including 27 credits 

of graduate level coursework and 3 credits from a required capstone. The program is 

designed to be completed in two years, with one year of graduate level coursework to 

coincide with their senior year of their undergraduate degree and one year of just 

graduate level coursework, but due to the online nature of the program students may 

take up to five years total.  

 

No class may be used to fulfill more than one requirement. 

 

Required Core Courses  12 credits 

Elective Courses   15 credits 

Required Capstone   3 credits 

Total    30 credits 

 

Required Core Courses (12 credits) 

COMM702  Principles of Strategic Communication    3 

COMM703  Strategic Communication – Research    3 

COMM706  Strategic Communication – Theory     3 

COMM707 Strategic Communication and Ethics    3 



  2020 

10 

 

Elective Courses (15 credits) 

Students must take fifteen elective course credits from the list below over the course of 

their program to develop their own individualized program of study. Students must 

consult with an adviser (the Department of Communication’s Director of Graduate 

Studies unless another adviser is assigned to the student) to ensure their course 

selections best fit their academic and career goals. 

 

COMM609 Public Relations Campaign Planning    3 

COMM613 Public Relations Management    3 

COMM652 Communication and Persuasion    3 

COMM676 Social Media and Communication    3 

COMM719 Reputation Management     3 

COMM721 Public Relations Campaigns     3 

COMM722 Crisis Communication     3 

COMM723 Strategic Communication Campaigns   3 

COMM724 Public Relations Writing     3 

COMM725 Branding       3 

COMM727 PR Management      3 

COMM728 Strategic Communication and Persuasion   3 

COMM729 Topics in Public Relations     3 

COMM731 Interactive Marketing      3 

COMM732 Social Media Campaigns     3 

COMM733 Writing for Digital Media     3 

COMM734 Digital Media Content Strategy    3 

COMM735 Social Media Management     3 

COMM736 User Data Analytics      3 

COMM739 Topics in Digital Media     3 

COMM740 Effective Health Communication    3 

COMM751 Digital Political Strategy     3 

COMM752 Sports Communication & Branding    3 

COMM753 Media Analytics      3 

COMM754 Communication & Leadership    3 

COMM756 Advanced Strategic Communication Writing   3 

COMM814 Communication Campaigns     3 

 

Required Capstone Course (3 credits) 

COMM769  Strategic Communication Capstone     3 
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4+1 BA in Communication/ MA in Strategic Communication Sample Curriculum 

 

Courses in this degree are non-sequence dependent and do not include prerequisites. 

Each course runs for 7 weeks. Fall A and Spring A begin when courses begin according 

to the University academic calendar. Fall B and Spring B begin during the eighth week 

of the semester and end before the last day of the semester. The summer session will 

run during the 7.5 week summer session. 

 

Two graduate level courses (6 credits) taken during their senior year will count toward 

both the undergraduate BA and the graduate MA degrees. (These courses are signified 

below with asterisks.) Any other graduate level courses taken during their senior year 

will only count toward the graduate degree only. See the prospective curriculum for a 

student in the 4+1 program below. 

 

 

Year 1 – Senior Year Fall A  Core Course #1* 

    Fall B  Core Course #2 

    Spring A Core Course #3* 

    Spring B Core Course #4 

 

Year 2 – Graduate Year Fall A  Elective #1 & #2 

    Fall B  Elective #3 

    Spring A Elective #4 & #5 

    Spring B Capstone 

 

Courses are available to be taken during summer sessions. Any courses taken by 

students in the 4+1 program during the summer session will be used to complete the 

requirements of the MA degree and not the BA degree. 

 

 

C. Consequences for Failure to Make Satisfactory Progress 

 

Each student’s progress to degree will be reviewed at the end of every academic year. 

Students must maintain a cumulative GPA of 3.0 to remain in good standing. In addition 

students must achieve, at minimum, a B in each of the core courses. If a minimum of B 

is not achieved the course may be retaken a maximum of once in an effort to achieve the 

required grade. If the required grade of B is not achieved after completion of the retaken 

course the student will be recommended for dismissal from the program. 

 

Students who fail to maintain good academic standing in their course work will be 

notified in writing of their progress by the Department of Communication’s Director of 

Graduate Studies. Students are required to submit a written revised plan to continue their 

plan of study. This revised plan must be approved by the Director of Graduate Study and 

the Graduate Committee. Each student will be evaluated on an individual basis for 

extenuating circumstances influencing their progress toward degree completion. 
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The Office of Graduate and Professional Education monitors the academic progress of 

all graduate students and notifies students in writing of all academic deficiencies. The 

cumulative GPA after each 9-hour increment determines academic standing. Students 

who fail to make progress necessary to achieve the required cumulative GPA of 3.0, or 

whose cumulative GPA falls below a 2.0, will be dismissed from the program. 

 

V.  Resources Available 

 

A.  Learning Resources 

 

The MA in Strategic Communication is supported by the excellent resources–both print 

and electronic–made available through the Morris Library. The Morris Library holds 

electronic versions (and some older, print versions dating back many decades) of 

literally all of the primary and secondary scholarly journals in the discipline of 

Communication.  In addition, there are several important databases (e.g., Lexis-Nexis, 

Mass Communication Complete) that could potentially be useful to professional 

graduate students.   

 

A support letter from University Library Services for the MA in Strategic 

Communication can be found in Appendix A. 

 

B.  Faculty / Administrative Resources 

 

The ultimate responsibility for this proposed 4+1 BA in Communication/MA in 

Strategic Communication resides with the Chair of the Department of Communication.  

Much of the day to day administration, however, will be delegated to the Director of 

Graduate Studies.  This position currently exists and is described in detail on the 

Department’s bylaws. 

 

The Director also serves as the Chair of the Departmental Graduate Committee, whose 

members include the Department Chair and three faculty members elected by the 

Department faculty.  The Graduate Committee is responsible for graduate curricular 

issues, including but not limited to maintaining the quality of instruction, evaluating and 

proposing revisions to programs of study, graduate student recruitment, admission 

decisions, and funding decisions, and other issues relevant to graduate education in the 

Department. 

 

Faculty members in the Department of Communication are listed in Appendix B. 

 

C.  External funding 

 

Not applicable at this time. 
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VI. Resources Required  

 

A.  Learning Resources 

 

Faculty will make use of existing resources with support from the IT department and 

Wiley Education Services to deliver online courses. 

 

B. Personnel Resources 

 

No additional personnel resources are necessary beyond what is already being utilized 

for the existing MA in Strategic Communication program. 

 

C. Budgetary Needs 

 

See proposed personnel resources in the previous section which have budgetary needs.  

 

VII. Implementation and Evaluation 

 

A. Implementation Plan 

 

2019-2020  

• Submission and approval of this proposal. 

 

2020-2021  

• First cohort of graduate students is admitted and begins program 

 

B. Assessment Plan 

 

The Graduate Committee will be responsible for the quality of this new 4+1 program.   

Both formative and summative methods will be used to assess achievement of the 

program’s learning outcomes. Each course in the curriculum contributes to this final 

outcome. Each course will be evaluated by students after completion of the course. 

Course evaluation summaries identifying strengths, weaknesses, and suggested revisions 

will be completed annually by the faculty members who have taught them. These 

summaries will be reviewed by the Graduate Committee so that an overall evaluation of 

the curriculum will take place annually.  
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APPENDIX A 

SUPPORT LETTER FROM 

UNIVERSITY LIBRARY SERVICES 
  











� � �����

���

�

���������	�


��	���������������������������������������������������

�

���������� !�"� ��#$�

��������	�
���� �������������������

�����
���
��� ����������

����
���������������� ����������

���
�������� ����������

��������
��� �������������������

������������	��� ����������

���������
��� ��������������������

��
�������� �������������������

���	����

�������� ��������������������

 ��!����"������� �������������������

#�����$��	
���"�
!��� ��������������������

��������� ��%�� �������������������

���&������������� �������������������

'������
�� ����������

#���������� ����������

 �!���#������� �����������������������������

������(���	� �������������������

�

� �



� � �����

���

�

�
�

����)��*���

�+��,-#� �##�-�.-,��

�,  �/��,.��-#���)������)����

���)0��,..����
�

�



�

�

�
�

�

�

�

�

�

�

����������	
���	��

�

����������������������������������������������������� ��������!�������"��#�������������������������

�������#��������$����%&&��������������������������&�������'������������������������#���������

����������(��������������������������� ����)���"�*�#����������(����+���

�

)�������������������#��"� ���������"�����(����������,#����"�&�������'��������������#����������

�%&&���� ��������������������������&���������(����������������������������#�����������������������

������������������������������-���������(����� ���� ��������#������#���������������������������"+�

.��������������������������#�����������#���������������������������� ������#��� ��-������������

�����"���������������� ������������������������� ������������#��������������������"����������������

��#������������������������������#�����������������������#����������������������+�)�������(�������

�������� �������������������#��������������/��(�����"�������� �����"��!���������������������

����#������#��������������#��(�����"���� ��-������������������ ����,#����"���#������������������������

�������(����� ���� �����������������������������������������+��

�

����(��#����!�������������������������������������(�����"��������������������������"��������#��#���

���������������������(������������#�������������#��"0���(��������������������-������������,#��"������

�#����������������0������������� �"������#����������������������������0�������������������������������

���������������#������+�.������������&�����������#�������������(��#�����������������������

����#����!��������������������������������������������������#����#����+�)�������(���������������� ����

)���"������ ���������������������������������(������ ���� �����#�����������#��������������������

���������������#��������� �'����������+��)������������������� ��-���� �����%&&�����)���"����

������������#������#���������#���������������������������������#������������#������(��������������

��(���������������������#��"��������+��

�

������� ���������"��#�����������������&�������'������������������������#�����������������-�

��� �����������������������������������������#��������������#������������������+�

�

��������"���

�
�

1����'����-��

�������������

�


